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W
E C

O
N

N
EC

T YO
U

 TO
 TH

E BU
SIN

ESS O
F C

U
LTU

RE.





ABO
U

T

M
EET decision m

akers from
 politics, creative industries, technology  

and cultural institutions. 

EXPLO

RE the possibilities of transform
ing any cultural content w

ith  
technological innovations into new

 business opportunities.




BE IN
SPIRED

 by best practices - presented by m
arket key players.



BU
ILD

 a stable netw
ork of new

 business partners and co-producers.


BO

O
ST your career w

ith in-depth innovation know
ledge and valuable new

 
contacts.


TH
E ARTS+  is the international 

business festival for the creative and 
cultural sector.




FAC
TS & FIG

U
RES 

*Incl. Frankfurter Buchm
esse

• 
22.000+ daily visitors in THE ARTS+ area


• 
250 politicians, m

inisters and high-ranking adm
inistrative offi

cials from
 all 

over the w
orld*


• 
286.000 visitors all over the fair*


• 
10.000 accredited journalists, bloggers and 250 new

s agencies. Annual 
outreach: 452.800.000*


• 
>70 global m

edia partners*

• 

7.300 m
edia and publishing houses, technology com

panies, service 
providers*


• 
 26.000 registered creatives, m

edia and publishing professionals, 

designers, authors and scientists from
 our database*


TH
E ARTS+ are…



   PRO
G

RAM
M

E




Cultural Heritage is not som
ething from

 the past. It constantly evolves and 
grow

s. It is created and produced at all tim
es. Even today. From

 creative 
m

inds and probably soon from
 sm

art m
achines.  


THE ARTS+ festival program
 2018 is dedicated to our cultural and creative 

heritage of tom
orrow

. 

Together w

ith the entire w
orlds of culture and creativity, w

e w
ill explore how

 our cultural legacy of the future w
ill be developed, produced, cultivated, 

selected, preserved and valorized…
 – and by w

hom
.  


In short, w
e w

ill analyze, how
 the cultural and creative ecosystem

 is 
changing. 

Experience the future of the creative and cultural industries and lay the 
groundw

ork for the cultural heritage of tom
orrow

 at this year’s THE ARTS+! 


Be part 

of our cultural heritage 

of tom

orrow
. 




M
O

TTO
 2018

BE BO
LD

!

C

U
LTIVATE O

U
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C
U

LTU
RAL H

ERITAG
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TO

M
M

O
RRO

W
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N
O

W
.  



DAY 1 / 10 O
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The w
ay cultural heritage is generated, cultivated and spread is increasingly 

changing these tim
es. That’s also true for its creators and ow

ners: 

W

hat w
ill a m

useum
 or a m

edia enterprise be in the future?                           
W

ho w
ill develop and curate our cultural legacy of tom

orrow
? – and how

? 
W

ho w
ill be the universal m

asterm
ind(s) in the em

erging cultural ecosystem
?


O
n the first day THE ARTS+ w

ill provide exclusive insights and sustainable 
concepts on the current change and innovation m

anagem
ent process of 

cultural and creative spaces. International experts w
ill share their visions on 

how
 cultural spaces have to reinvent them

selves to stay relevant. Using case 
studies, w

e w
ill explain how

 to m
aster (and finance) the strategic, cultural 

and structural transform
ation – w

hile keeping the daily-business running. 

Together w

ith you, w
e w

ill nothing less than rew
rite the DNA of cultural 

institutions and creative enterprises.


THE NEW
 TEM

PLES O
F LEG

ACY – O
R: 

W
H

O
 


w
ill be the actors in the creative and 

cultural secosystem
 of the future? 
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Art, m
usic, books, film

s, photos: creative goods are not longer w
hat they 

used to be. New
 technologies like AR, VR, 3D, AI let the boundaries blur   

and generate new
 form

s and form
ats on the intersection of virtuality and 

reality, betw
een “high” and “pop” culture, creator and user, hum

an and 
m

achine.  

So-called “hybrid goods” are on the rise and probably have – thanks to a 
new

 generation of storytellers – w
hat it takes to becom

e part of the cultural 

heritage of the future. 

O

n the second day, THE ARTS+ w
ill focus on creative projects and visual 

story concepts, w
hich open up a w

hole new
 w

orld of im
m

ersion. W
e w

ill dive 
deep into w

hat happens w
hen technology and storytelling intertw

ine and 
discuss w

hy audio m
ight have the pow

er to kill the video star...

Becom

e part of a new
 generation of storytellers, w

hich know
s how

 to use 
new

 technologies to create a better kind of m
agic.   


HYBRID G
O

O
DS – O

R: 

W

H
AT 


w
ill be the cultural heritage of the 

future?
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An increasingly sophisticated user is looking for interactive, tailor-m
ade 

experience. Anytim
e, anyw

here, especially in the vastness of the virtual 
sphere. That’s also true w

hen it com
es to the w

orld of creative content and 
cultural heritage: data is the new

 oil, personalization the new
 norm

al and 
experience everything. 

O

n Friday, THE ARTS+ festival is dedicated to new
 form

s of distribution, 
presentation and valorization of creative and cultural goods: 


Experts w
ill provide insights in how

 to deal w
ith an increasing fragm

ented 
audience and how

 to m
atch the needs of the new

 generation of “prosum
ers”.


W
e w

ill present new
 technologies, w

hich help to drive cultural consum
ption 

to the next level and w
ill find out, w

hy there could be a renaissance of the 
brick-and-m

ortar business…
 


Keep in m
ind: Access is not enough any longer and create new

 w
ays of 

cultural experience. 






EXPERIENCE IS EVERYTHING
 – O

R: 

H

O
W



cultural heritage w
ill be consum

ed in 
the future?



AT A G
LANCE

W
H

O
…

w
ill be the actors in the cultural heritage 

ecosystem
 of the future? 

The new
 tem

ples 

of legacy 


– rew
riting the DNA of cultural 

spaces.

…
w

ill be the 

cultural heritage of the future?

W
H

AT
…

 w
ill cultural heritage 


be consum
ed in the future?

H
O

W



Hybrid goods on the rise


– im
m

ersive (visual and audio) 
story concepts.




Access is not enough


– new
 w

ays 

of cultural expierence.


DAY O
NE 

DAY TW
O

DAY THREE

C
U

LTIVATE O
U

R C
U

LTU
RAL H

ERITAG
E O

F TO
M

O
RRO

W
. 

The program
m

e provides keynotes and case studies and is accom
panied by m

atchm
aking services and guided tours.  
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TO
P O

F THE HO
T: Show

casing the 
creative pow

er of cultural 
destinations

FIRST RO
W

: 

Fashion as (historical) indicator of 


(cultural) change 
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BER
DAY FO

UR / 14 O
CTO

BER 

C
U

LTIVATE O
U

R C
U

LTU
RAL H

ERITAG
E O

F TO
M

O
RRO

W
. 

A high profiled program
m

e show
casing that the future is driven by creativity and culture.  




TH
E ARTS+ C

O
M

M
U

N
ITY 2017




TAKE PART 





TH
E FESTIVAL LAYO

U
T
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See you in Frankfurt!!
!!!!10-14 O

ctober 2018     !
theartsplus.com

!

C
reative B

usiness Festival 

#####

Contact:!
Britta Friedrich !
+49.40 181 942 02!
friedrich@

book-fair.com!


